Copyright © 2018. Routledge. All rights reserved. May not be reproduced in any form without permission from the publisher, except fair uses permitted under U.S. or
applicable copyright law.

contents
Figures vii
Preface to the Fourth Edition
Chapter One

ix

Why We Do Research 1

In this chapter, the differences between everyday thinking, pseudoscience,
and scientific thinking are discussed. An argument is made about the
advantages of doing survey research and understanding various kinds of
research: exploratory, descriptive, explanatory, and evaluation. Conditions
for understanding cause-and-effect relationships are presented. The chapter
concludes with a comparison of quantitative and qualitative research methods
and brief discussions of Big Data, meta-analysis, and social network analysis.
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Discovering topics to study by searching for research ideas and finding
existing studies is one of the goals of this chapter. Learning to write a good
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your research. The chapter also raises the ethical issues involved in doing
research.
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and how to go from ideas to concepts to variables. Learning the various levels
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evaluate the reliability and validity of measures.

Chapter Four
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The strengths and weaknesses of different types of survey methods are
discussed. The focus is on learning how to design a questionnaire: how to write
attitude, behavior, and demographic questions and to format a survey. Ways to
code responses and prepare data for computer analysis are also presented.
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This chapter explains random probability sampling and describes different
methods for obtaining samples. Longitudinal and cross-sectional research
designs are discussed, as are different types of probability and nonprobability
sampling and the idea of sampling error.
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decisions about when to use the mean, median, mode, and standard deviation
and understanding the concept of the normal curve and z-scores. Concepts of
probability and statistical significance are introduced.
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This chapter discusses how to read and construct cross-tables of data
and decide which statistics to use to measure association and correlation.
Understanding how to reject or accept a hypothesis by using the appropriate
statistics to assess bivariate relationships is highlighted.
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This chapter shows how to assess differences between means using t-tests and
analysis of variance. As with other bivariate data analysis, knowing when to
use these statistical procedures and how to interpret them is central to testing
hypotheses.
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This chapter focuses on the analysis of three or more variables to answer more
complex research questions. It discusses when to use and how to interpret
linear multiple regression analyses and how to perform elaboration techniques
with control variables.

Chapter Ten	Presenting Results, Making Conclusions,
and Writing Reports 227
In this final chapter, learning to write a report of the research project is
emphasized, along with the key elements that go into a presentation of your
study. Understanding the different audiences reading a report guides the
preparation of the findings.
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